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TEMPO’s November Program Meeting
Join Dohmen CEQ, Cynthia LaConte

Cynthia LaConte was named CEO of Dohmen in January 2009. She also ho
presidency titles for Dohmen Investment Group and the Dohmen Company
Foundation, having incepted and launched both divisions in 2008. Prior to
assuming the role of CEO, Cynthia
(COO) from20062 008 advancing the sale of
division, reorganizing the company pasinsaction and redefining its strategy.
1995, Cynthia created a joint venture called DDN/Obergfel with a West Coas
distributer by ceinvesting in a new warehousing operation located in Memphi
TN. In 1996, Cynthia facilitated the acquisition of Obergfel and founded DD
Pharmaceutical Logistics.

['1io

Before joining her famil yRLEREES
growth of a single location franchise into a regional operU/ENe (e EN NI IR b ALK
with three distinct, profitable revenue streams and four Time: 11:30—1:15 p.m.: Networking and Program
thriving locations. Cynthia graduated cum laude from Mo Where: University Club
Mary College with a Bachelor of Arts in Business
Merchandising.

g ed

Fee: no fee for members | guests: $35

Register: www.tempomilwaukee.org

Congratulations to Harley-Davidson for Receiving the Leadership Award!

TEMPO Milwaukee recognized Harldlyavi dson, I nc. for its resilient | ead
transformation for success in a changing world. This is the second year TEMPO Milwaukee recognized a company that
embodies the event togicdhis yeafresilienceéi wi t h t he ATEMPO Mi
Leadership Award. o The Award was pres
organization6s sixth annual | eader shi
companies that present a strong business platform from which the community

can learn.

Harley-Davidson CEO Keith Wandell spoke via video about the focus of
professional and | eadership devel opme
Recognizing that resilient business leaders are focused, tough, and determined,
strategic thinking and knowledge of what successful companies do is helpful for

all business leaders. Wandell also shared other insights with the audience. Tonit
Calaway, VP of Human Resources, accepted the award on Hadey i d s on 6 s
behalf.

The event is sponsored by Potawatomi Bingo Casino, Associated Bank Corp,
and State Farm Insurance Compa@ge the video by clicking here.



http://www.tempomilwaukee.org/
http://www.youtube.com/watch?v=hP2wqKO8ML4&feature=youtu.be

From the President

Vision at Work in Our Community

TEMPO Milwaukee has been a vibrant member of this  § Tami Garrisori MillerCoors
community for more than 35 years and has been integralﬂ Tracy Johnsoii TEMPO Milwaukee
in creating a highly influential network for business and

community leaders. Members develop personally while 5.4 they are all members of
also developing their own organizations. Did you know TEMPO Milwaukee. These
TEMPO Milwaukee is made up of 275 woman leaders  |o5ders have a vision and ar
who manage millions of dollars locally and across the intimately aware of the pows

country, sit on hundreds of fgrrofit and norprofit of developing programs for
boards, and contribute hundreds of thousands of dollars Romen and are driving the

charitable and community causes? We take our influenc@yo me n6s Af f i n ce to
in this community seriously and have made a be fian engine 28 i on
commitment to: the Milwaukee business
_ o community that will employ
T Advocateon behalf of key issues and initiatives networking and educational opportunities for women and
critical to the advancement of women, the success ofy.qyide organizations with necessary resources to
individual businesses and organizations, and the advance retain, and grow th
health and vitality of the region. The alliance is made up of w
o o leaders throughout our community who are committed
T Elevatethe individual contributions of TEMPO not only to development in their organizations but also in
members by sharing best practices, establishing the community at large.
strong networks of help and ongoing leadership
development. If you are interested in starting or accelerating an affinity

program within your organization, | thought you should
T Accelerate the success of the region through its pe aware of this incredible engine for our community.
leadership, membership knowledge and experience
that spans industries and the globe, and strongnyone interested in learning more can contact Krista
commitments to each other and the community agookman kbrookman@deloitte.conTami Garrison
large. (garrison.tami@millercoors.copyor Tracy Johnson
(tiohnson@tempomilwaukee.grg

In addition to being a powerful membkcused
organization that we all value greatly, TEMPO has a

history of being a leader in the community. To that end, Thjs work is a shining example of collaboration in our
16d Iike to share an i mpo gdmpihky foftetdhBit of theblisinds@Bmmufit! P ©
Milwaukee is impacting our community. and highlights the amazing work of a few visionary

. , . members of TEMPO Milwaukee.
TEMPO Milwaukee has been an integral partner in the

devel opment of the recentl(spmg.%w shed Womenos

Affinity Alliance, which is a collaborative resource for
the progressive devel opmelAIhyR%ﬁ)V corporate womenos
affinity groups. The cdounders of this organization are: prasigent. TEMPO Milwaukee

 Krista Brookmari Deloitte
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- UpBear

FIVE Questions—Get to Know TEMPO Members

Name/title/company: Marilyn Vollrath, President, Vollrath Associates, Inc.

An outcome of your experience with TEMPO: | met some of my closest personal friends
through TEMPQ' great relationships that are the perfect combination of business, person

fun.

A piece of advice for a menteeOpen up to your menter the only way she can help you is 1
really get to know youA mentor relationship is not a job interview!

Favoritequote: The best things in |

Best part about your job: | know a little bit about a lot of different industries and have
experienced many different corporate culturEach company is different and yet they are al

successful.

What do you do on your day off?fi Ni n e
of golf with good friends topped off with a glass of wine and gr
conversation.

Namel/title/company: Peggy WilliamsSmith, Senior Corporate
Director, Catering & Events, Marcus Hotels and Resorts

An outcome of your experience with TEMPO: | have made
some incredible friendships and met some great women to
bounce ideas off of and get advice frohis a great place to
find a mentor and to become one without even knowing it.

A piece of advice for a menteeWhen looking for a mentor,
donét automatically ¢oopferct |i
someone who shares similar values, working style and sense
humor. Someone who works with you may be an option, but
sometimes it is best to look outside of your company to partne
that you meet through professional associatidisce you have
found that person, it is important to give as much as you get.

Favorite quote: "There are two kinds of people, those who do
the work and those who take the credit. Try to be in the first
group; there is less competition thedadira Gandhi

Best part aboutyourjob: Every day i s som
extraordinary day and | get to be a pg
of that, whether it be their wedding da
the day they get engaged or their
anniversary.It is an amazing way to
make a living.

What do you do on your day off?1
hate to admit in print, but | am a die
hard shopaholic, so I shop!

a nNihe holesn ww _

arenot t

All of your
relationships
should e this
rewarding.

For over 120 years, Associated has developed
customized approaches for people and businesses
by cultivating relationships. We're able to provide
everything you need in a partner — smart,
sophisticated services and solutions for your
personal and business success.

We invite you to meet with our bankers by
visiting one of our convenient offices. Or call our
Customer Care Center at 1-800-236-8866,

24 hours a day, 7 days a week, to learn more.

y
#—SBA AssBoacrgﬁted

associatedbank.com

Equal Opportunity Lender. Member FDIC and Associated Banc-Corp (8/09) 5486
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TEMPO Leadership Event — "Resilience’

Valorie Burton shared experience on resiliena®rking with companies and individualat the sixth annual Leadership
Event held on October 20th. Valorie challenged the audience with five commitments to make in order to bounce back f
setback, along with questions to ask yourself to improve your attitude.

Five Commitments:

Commitment 1: | Will Not Feel Sorry for Myself

Commitment 2: | Will Not Stare at the Closed Door

Commitment 3: | Will Dig Deep to Unearth All the Courage | Need .
Commitment 4: | Will Direct My Thoughtd My Thoughts Will Not Direct Me ASSé)CIﬁted
Commitment 5: | Will Choose to Believe All Things Work Together for Good an

Coach yourself! When you ask the right questions, you get the right answers!

1 Are you thinking positively and thinking accurately?

1 What personal resources can you tap? HARLEY-DAVIDSON

1 What are you saying to yourself when you face a challenge? =

T What is in your control ? Wh a 't

1 Whose fibeen there, done thato

1 How is someoneds |ife better w

T Whatés your vision moving forw ) m

1 In what way(s) do you need to be more flexible?

f Do you need a rest from goal fatigue? NM A R C 1T <
f  What brings you joy? shallcioviinlsaikediieg

HOTELS & RESORTS

Valorie also touched on the importance of mentoring and shared several questions to ask a mento&.mv
2y,

% ¢
Questions for a mentor: t[ m .
What is the best decision you have made? ‘ Po@%
What is the worst decision you have made?

What do you wish you would have known? BINGO *CASING
How do you handle setbacks/failure?
What is the wisest step | can take now?

= =4 -8 —a -9

StateFarm

What People are Saying:

APresentati on waagrehtispeakeryrood wad expeentshis tinselareandj oyed t he wuni que

ifSpeaker -pwaasc tgirceaalt f or empl oyees at all different | evels
AMs. Burton is one of the best speakers | have heard i n
AvVval ori e wowed me! | really enjoyed her presence and the

AGREAT speaker. Would have been good for any crowd, but
where organizations just get any speaker to get a big name. It was so great to have such a powerful speaker thatezatisuch a g
for this audience. 0
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- UpBeat

More photos from the TEMPO Leadership Event may be found on
our Facebook pag€LlICK HERE

Valorie Burton, speaker and Kari Humphrey, NexGen Consulting

Brenda Keller, Betsy Ro€¥othe, Tegin Roche, Meredith Totsky,
all from ManpowerGroup.

Tonit Calaway, HarleyDavidson; Rhonda Matthews Ware,
Alverno College; Jennifer Mattes, Johnson Controls

Julie Richards, Vinita Paul, Liz Koller and Michelle Sanville Louise Perrin and Diane Ibrahim, State Farm Insurance
Seebold, all from Heartland Advisors, Inc.

Noyember ;Oj.HPage 5
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CONGRATULATIONS 2011
Leadership Event Committee!

A Thank You to our lead and event sponsors for the
TEMPO Leadership Event! This sixth annual event saw
the highest number of attendees with 400 business leade
taking part in the breakfast event. The breakfast would n
be possible without the work of a dedicated and
enthusiastic committee.

Co-chair, Katie ClarkThree Harbors Council, BSA

Co-chair, Kira LafondEntercond 99.1 WMYX, 103.7
KISS FM

91 Sara AlgerAurora Health Care Foundation

1 Christine BeuchertMarcus Hotels and Resorts

Paula David_aack, J.D., M.A.P.PThe Marie

=

Elizabeth Company

Molly Fuller; Girl Scouts of Wisconsin Southeast
Kari Humphrey;NexGen HR LLC

Amy Rislov; Aurora Health Care

Julie RogersAurora Health Care

Jennifer RosenberyVillis of Wisconsin

Betsy RosBothe;ManpowerGroup

Sara WalkerAssociated Wealth Management

= =4 =4 -4 -4 -8 -8 -

Rhonda Matthews Wardélverno College

If you have an interest in participating in the planning of
the 2012 event, please contact Tracy Johnson at
tjohnson@tempomilwaukee.ofgr more information. The
committee meets one to two times each month from April
through October. Committee members are asked to

contribute thought leadership and resources where possibl

re
Dt

1<)

Check TEMPO MILWAUKEE out on Face-
book, LinkedIn and on our TEMPO Blog

n:
Cif

WHEN IT COMES TO BUSINESS,
we aon 't ploy areund.

POTAWATOMI BINGO CASINDO’S SOCIAL
RESPONSIBILITY EFFORTS HAVE A
SIGNIFICANT IMPACT ON OUR COMMUNITY.

The Casino offers a varigety of games and
entertainment for our guests. But, when it
comes to our business practices, we don’t
play around. We have a strong commitment
to diversity—maore than 50 percent of the
Casino’s nearly 2,500 team members
are people of color.

Additionally, our commitment to social
responsibility includes advocating responsible
gambling, operating our facility with 100%
green power, contributing to local non-profit
grganizations, exercising ethical business
practices and revenue sharing with
the city, county and state.

Now, that’s a winning hand. Find out more
at payshig.com/business.

BUILDI

NG ON
RESPON

ATD

SIB

ION OF

[-POTAWATOMI-| LITY

BINGO - CASINO®

1721 WEST CANAL STREET - MILWAUKEE, W1 53233 - 1-800-PAYSBIG - PAYSBIG.COM
©2011 FOREST COUNTY POTAWATOMI COMMUNITY, WISCONSIN
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Women’s Affinity Alliance

Women’
TEMPO is pleased to announce the fo Afﬁnlt Wo
resource program for the progressive development of women corporate affinity AI I | an
groups. The Alliance is focused on bringing together women executives who a
interested in developing and progre : Lff
organi zations. The Womendés Affinity | €

employ networking, educational and research opportunities to provide organiza......

with necessary resources to advance, retain and grow their women professionals. More information about can|be fou
atwww.womensaffinityalliance.corar contacting TEMPO membekSista BrookmanTami Garrisorand Tempo

Executive DirectorJracy Johnson

TEMPO Mentor Program Now Matches Members Twice Annually

Cheryl Farnsworth, Louise Hermsen of the Mentor Committee

With new members being accepted into TEMPO each  to provide an orientation to assure a good start to all the
September and February, the Mentor Program Committeenew matches. Approximately six months into the

will be matching interested members to mentor circles or relationship, a committee member will contact all
oneon-one mentoring in November and April annually. If participants for feedback on the match and the program.
youdre a new or existing member with interest in
participating in a mentor relationship, the first stepisto  All Matches Are Confidential

express your interest to TEMPO Executive Directoecy  All matches are always confidential, known to the

Johnson committee members only. And the Mentor Committee
remains available as a resource. We have leadership
What 6s the Process? development coaches on our committee who are willing to

Once the Mentor Committee is aware of your interest, a provide support, should it be helpful.

committee member will call you to review the mentor

program with you. You will also discuss the Mentor Contact the Tempo Office

Prof il e f orinthaydocundehtis pivoiallinl  olfuou have interest in joining the 42 other members who

making a great mentoring match for you. The committee are currently engaged in either a Circle or a-OneOne

then carefully evaluates potential matches to assure that Match, please contact Tracy Johnson at the Tempo office

there are no conflicts of interest and that other requested b ef or e Thanksgi ving. Youbol

criteria are met. the program when a brief overview is provided at the
TEMPO Luncheon in November.

The committee will advise of a proposed match, and if all

sounds good, you will be encouraged to meet withyour As one participant shared,

match for a preliminary discussion and chemistrycheck. | have done as a member of

If both members (or all Circle members) feel the match

will be a good one and are committed to the relationship,

then the match is considered finalized.

Participants are encouraged to be committed to the
relationship for a minimum of six months. Depending on
the level of participation, a Kickoff Meeting may be held
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Contributor,

From Forbes.com—Kathy Capring

Wolifleesutdess stiatagies, sotutioms mrdd tips o r

Where Are the Women on Fortune’s “40 Under 40" List

FortuneMagazine just released its
40 Un diseira colldetion of programs on how women can
highly impressive top innovators, advance. Thereobs
| eader s, fAdi sr uptieformatiod and addice pboui it.
creators in the world under 40.
Individually and collectively, these
folks are changing life and work as
we know it.

reports, white papers, books and

But none of it is working, is it?

From working in the trenches with
highly talented, brilliant, competitive
and driven women across the

But thereods a de efﬁ’wn&W' | fglieye the fofjowipgare
problem with this lisi where are the most impactful steps women

the women? The first woman listed ~MUust take to advance to the top of
is #20i Marissa Mayed VP of their fields, and make the impact that

Googled and there are only a they are fully capable of in business.
handful (5) more. These are not superficial, outer

tactical steps, but deep, internal

You canot i magi negphratpavt thedndy fdr the €
be a career and executive coach and greatest degree of success and

leadership trainer for professional internal power.

women, and see a list like this. It _

fires me ug makes me furious, 8 _Essentlal Steps for Women to
motivated, frustrated, reommitted Rise to the Top:

i a full gamut of emotions. Reading 1) Stay in the workforce

this, all of us who care about the
advancement of women now want to
do more, impact more, change more
so that womed who are47% of

the U.S. labor forctoday yet only
15% of corporate senior leadership
0darendét grossly
in a list of top young movers and
shakers in the world of business.

Watch Facebook COGheryl
Sandber§ s TEDTAMWKYON
" We Have Too Few Women
L e a d Shesums it up perfectly.
What 6 s hap pregardiesg
oath shogdil ompéled . d
uqua titative e;?onrts ar?destatigti%s
you may read that men and women
are sharing domestic and childcare
Move up Move down responsibility more equally today
Some have already said thatthelist (i t 6s not true),
is unfairly skewed male fareasons workforce to address childcare and
that are discriminatory and political  elder care issues at significantly
That may be so. My personal take, higher levels than men. And once
however, is that we do need more  they leave, they find returning weeks
women at the pinnacle of every and months later to a comparable
industry, every field, and every level of contribution, and to a path
professional endeavor, so that of a highpowered career, almost
women canoOt be deimpossible. The reality today is that
representation at the top. the corporate America is based on a

How can more women advance to .highly compe_titive and linear model A
the top of their fields? lstay 1n, or youo
S That may change, but not in our

At this point, Ii like you perhap$ lifetime.

have read thousands of articles,

And as Ms. Sandberg teaches,
AiDon6t | eave (the v
veu tlaeg amvveg. moDdrma@tk a
the juiciest assignments, projects and
roles just because
anticipating how hard balancing

work and kids will be. It will be hard
(and | speak from e
youdl |l work it out.

2) Break all the rules

There are SO many rules for women
and men about how to engage,
contribute, lead, and innovate in
corporate America. The best advice
T break these rules. Break them all.

U D® what you know is right. Do what

you cannot noddo. Do what you

must to move your business,

concept, idea, or product forward.
ListentoSteve Jobd advi ce tF
must follow your own true path, or
youbdbre | ost. AStay
foolish. o

3) Contribute in the highest way

Yes, this is a generalization but there

IE gfe&ltéré;th ini® Women hold
themselves back in countless ways.

From not speaking up, not claiming

their seat at the table, shying away

from offering that one crazy idea

that just may change the world, or
npfichting hard enough forgijar 1 g
they want, and beating themselves
up for their perceived failurés
women limit themselves. But this
will not be the case forever. Many of
these limitations have been
culturally ingrained from outmoded
gender concepts.

Women of my generation and prior

were given intensively constrictive

training about what

hhdbeseapenoal Heled b s &

was a top competitive tennis player
(Continued on pag8)
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in high school, and my mom advised personal computers in immeasurable differently, making decisions

me to not beat the boys too muich ways. As Jobs t e a diffieestly, going against aveayn 6 t
AThey wondt | i ke yannectthg dotdloottingoemard; you strong grairi risking everything for

heard these messages too. Research can only connect them looking what they believed
has proven that women are perceived backwards. So you have to trustthat succeed i n an enorn
negatively for the exact same the dots will somehow connect in not willing to take enormous risks
behavioraltraits{ e e c a s e o fyourffutleei Ydou have to trust in and give everything up for what you

vs. fAHowa)thdtinenRu®i z samethingd your gut, destiny, life, want.

appl guqled for - It @(sa_ranaf, aowhat averof %)I DDA Yt ts%'(}Stﬁn'o% y
course, biological and neurological genius as well. _

differences will continue to play a 6) Build a fantastic team and In thz end, F:you V\éant to be the top

role in how women behave and network and the est 1 n yolu
respond differently in the workforce. inoo to yourself. ¢
That said, women simply cannot You candt rise t o Saylyestotoorgreans and dsionsyY o u
continue to hold themselves back need amazing people around yoa to getting the right support, to

from contributing in the highest way ~ team of passionate, brilliant and building your talent and genius, and
possible. 1t won 6 Compigedgolleagueswhpshpre yotrfogbeing the most expansive version
period of limitation is nearing its end. vision, commitment and passion. of you that you can ever imagine.

Build your power team and network. And say AYESO so0 ms

4) Power up your competitive and Dondt surround y o that#leetomeswn ingtained,u s t

Innovative spirit i wo r kdedoersdwho simply intractable habit to honor your

To be the top you have to have an foll ow and ar en6t ayhendicselfpyous destinyaybuo u t
intensively welthoned competitive what you car e ab o waues anhdfpriogtiestandd/aur, genjus, u 6
and innovative spirit. You simply be trapped in an ewshrinking box over what anyone else has to say to or

canodot be the bestthat mosdts addéd o®ws famltyoo.r your busines
or innovative) if you are not driven, to expand exponentially.
or feel afraid of competition and
change. Embrace your inner

competitori get out there and fuel Once again, read about #& Under

Arriving at the topg
7) Take massive risks happen. You have to commit
yourself to being the absolute best

your desire to be number #1. Yes’ @f ol ks. | 6d ventu ?ng StrstCh éq&lréeg geyopqﬁlag t e ac
there will be repercussions, but so be one of them has taken immense imagining.
it. If you long to be first, do personal and professional risks at Are you ready to do what it takes?

everything you can to achieve that. ~ some critical juncture in their life and
About innovation, fight to the death ~ Work. Thinking differently, acting

for the new ideas, processes and ways

of thinking that you believe will

move your enterprise forward.

5) Develop your genius

Move up Move down

In listening to the words of Steve

Jobs Mark Zuckerbergnd other

creative geniuses, you see common

themes. These individuals feed their

minds, feed their ideas, constantly.

They dondét stagnate for a minute.
They follow what they are passionate

about and believe in themselves

without reservation. I n Steve Jobsbo
case, early on he honored his passion

for calligraphy, which later shaped

the development of the Mac and
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