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The U.S. wind and solar of 2010, with completion set for
manufacturing sectors got some late spring of 2011. The company
good news in late 2009 when expects to begin manufacturing
Ingeteam, a Spanish company that operations soon after that and will
specializes in highly engineered  employ about 275 workers by
electrical and electronic 2015. This will be Ingeteam's first
equipment and services manufacturing facility in the
announced that it would United States.
construct a US $15
million facility in
Milwaukee’s
Menomonee Valley, to & @
manufacture equipment “= ! 8
for renewable energy
projects.

Ingeteam’s CEO,
Aitor Sotes will join
TEMPO Milwaukee
on April 2% to talk
about how and why
the company selected
Milwaukee for its US
operations.He will
talk about the future
of energy around the
globe, and how
Milwaukee will play a part in it.

Ingeteam began
construction of the
100,000-squaréot
combined production
facility and office complex in fall

Aitor Sotes

When completed, the plant will
focus primarily on the renewable
energy industry, producing Indar
wind power generators and
Ingeteam converters and solar
power inverters for the North
American market.

"Milwaukee also has a labor pool
experienced in electrical
manufacturing. In addition, the
area boasts prestigious universiti¢
with some of the highest-ranked
engineering departments in the
country that offer specific courseg
in renewable energy, which will

&

be very useful when it comes to
finding specialized staff,” said
Aitor Sotes chief executive
officer of Ingeteam Inc.,
Ingeteam's subsidiary in the
United States.

“Ingeteam currently has a 12 -15
percent worldwide market share
of wind power components.
Headquartered in Spain, Ingeteam
has production in Brazil, China,
Germany, Czech Republic and
Mexico’

Ingeteam currently has a 12 -15
percent worldwide market share
of wind power components.
However, Ingeteam has identified
the United States as a growth
market for wind energy and
expects its global market share to
rise by having a U.S.-based
manufacturing operation to supply
the North American market.
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My dad was a freelance writer
(along with a non profit executive,
an educator and so much more!). |

accomplishments — take a look at
TEMPO Milwaukee Year in Review
on page 4, | think you'll be

remember the late evenings he spentimpressed.

doing research for stories he was
writing. His inspiration was not just
his work, but a pastor from his
childhood who told my father, “For
every minute | speak, |/
read an hour.” The I
message of preparatio
deep and thoughtful
preparation, wove its [
way through so much g
what my dad did and st
much of what he taughlj
me. "

As | wrap up my term a
President of TEMPO’s Board and
look back at all we’ve accomplished
this past year, | am truly inspired.
But very little of what we did
happened by accident. We set a
strong agenda at the start of the
term with a strategic plan shaped by
our membership. Our board took
that plan and, working together and
with their committees, evaluated,
updated, streamlined and innovated
on so many levels. The result, as
you've heard me write about in the

Looking forward, incoming
President Amy Rislov, VP of HR at
Aurora, will continue the
momentum with an

| expanded board size and
- new board members.

L | Amy and | have been
together on the TEMPO
Board since we began as
members. It's exciting to
see her step into this new
position.

I’'m proud of what we’ve
accomplished together this year
and, looking more broadly, what
women are accomplishing today.
We are living during an amazing
time: the growth rate in income and
new business started by women
surpasses men, in some
communities (larger cities) young
women out earn their male counter
parts. Opportunities for women to
advance dynamically in their
careers are all over. Encouraging
women to advocate for those

past, is that you - our members — are opportunities and to want to lead is

getting involved. So many of you
are joining committees and reaching
into the TEMPO network to learn
about the organization and get to
know and support each other. The
Board spent the past few weeks
highlighting some of our key

our exciting challenge.

A recent article in thélew Yorker
Magazine featured Tawakkol

Karman, a woman who has become

a leader in Yemen. She’s charged
millions to speak out on behalf of

change. Her passion is her
inspiration, but lining her mantel at
home, pictures of her role models
are a road map: Nelson Mandela,
Ghandi, Martin Luther King and
one American woman, Hillary
Clinton.

TEMPO'’s mission: Advocate,
Elevate, Accelerate is a wonderful
statement of what we are about, a
road map that guides our work
together. It's been an honor to serve
as your president this year. As our
new board gets ready for the next
term, | encourage you to reach out
with your input. The next chapter of
our strategic plan will be written
soon and | know they want to be
prepared!
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No professional woman sets out to consume too
much alcohol on a regular basis. Instead, the road to
problem drinking often runs through a variety of
otherwise positive events and engagements. With
client dinners, charitable galas, networking events
and conferences that come with today’s careers,
successful women know what it’s like to have the
quiet night at home become the exception. These
gatherings are where business gets conducted and
where matches are made that lead to lucrative new
opportunities.

They are also settings where alcohol often flows
freely. A glass of wine or beer may make it easier
to unwind with colleagues after an intense day or
make the conversation flow a bit easier. But night
after night in the world of business socializing, it's
easy to get carried away and follow one drink with
another. Before long, drinking may feel like a
constant in your life and a drag on your career, not
to mention a serious health hazard.

The theme — “One Too Many” — that the
National Council on Alcoholism and Drug
Dependence (NCADD) has chosen in observing
Alcohol Awareness Month in April has special
resonance for women who encounter alcohol in
business settings. Statistics and advice from
NCADD offer cause for both hope and caution.

First the statistics:
Men are twice (21%) as likely as women (10%)
to be heavier drinkers (individuals who
consume two or more drinks per day on
average).
Research suggests that women may be at higher
risk for developing alcohol-related problems at
lower levels of consumption than men.
In one large study, the death rate from breast
cancer was 30% higher among middle-aged and
elderly women reporting at least one drink
daily than among nondrinkers.

To start developing a healthier approach to alcohol
consumption, the federal government’s Substance
Abuse and Mental Health Administrations suggests
following these tips during alcohol awareness
month and beyond.

Do you drink alone when you feel angry or sad?

If you answer "yes" to any of the following
questions, you may have a problem with alcohol:

Does your drinking worry your family?

Do you ever drink after telling yourself you
won't?

Do you ever forget what you did while

drinking?

Do you get headaches or have a hangover after
drinking?

We live in a culture and a state where drinking is
acceptable and often times encouraged as a
business practice. However, being mindful of the
pitfalls and triggers of over drinking is critical to
avoid adverse effects to your health. If you
answered “yes” to any of the questions above,
please take a moment this month to consider some
strategies to cut down on your drinking such as:

Keep track of your drinking and set a drinking
limit.

Try to avoid places where heavy drinking
occurs.

Ask for help from a doctor, family, or friends.
If you keep alcohol in your
home, keep only a limited

supply.




\‘ A R

*0+. ' ( 24 ,% °

Leadershlp Event | October 21, 2010
Dr. Gary Bradt, author d?mg in the Rubble
was the guest speaker at the 2010 Leadership
Event. He addressed issues related to change
and how to adapt to an ever changing world.
The first ever “Leadership Award “was
bestowed on Tim Sullivan for the outstanding
work that he has done in Milwaukee.
400 business leaders were in attendance.
Major sponsors included Potawatomi, Right
Management, Associated Bank.

Deborah Ford (UW Parkside) and Dan Meyer
(BizTimes Milwaukee)

Mentor Event | February 17, 2011
Realized over 90% sponsorshlp renewal’ -
Working to develop a systemized stewardship
process to continue engagement.
The event attendance surpassed expectations
hitting new highs of more than 550 people in
attendance.
TEMPO recognized Jennifer Bartolotta,
Kristine Rappe, and Johnson Controls, Inc.

- UpBear

Major sponsors included Potawatomi Bingo
Casino, Associated Bank and Dohmen
Corporation.

Mentonng Committee:

Mentoring Circles started in the 2010 year
continued meeting in 2011, evidence of the
value members are finding their Circle
participation.— An additional Circle started up
in 2011, for a total of five Circles involving 32
members.

Members are participating in one on one

Ellen Brostrom, Judge Roggensack, Kristine Hinrichs
and Kimberly Kane

relationships— additional ones are belng
formed. The
form for
involvement is
available on the
TEMPO
website.
Participants
have expressed
“that if you're
not part of a
Mentoring
Circle, you're
missing out on &
key benefit of
TEMPO".

A Best Practice |
Sharing session
was held in
January 2011.

Sue Ela and Nick Turkal (Aurora
Healthcare), Raquel Filmanowicz and Anna

(Continued on page 5)




Year in review (continued)

Board of Directors:
First year of the strategic plan
New Governance structure for 2011/12.
Updated by-laws.

Membershlp Committee:
Year to date, we have welcomed 42 new members.
Developed a robust on-boarding process for new
members.
In the process of developing new Special Interest
Groups to give members the opportunity for further
engagement.
Development of new membership criteria.

Member Retention Committee:
90% retention for 2010 — goal of 95% for 2011.
Introduced monthly social events after hours.
Quarterly new member orientations.
Member survey with 45% completion rate.
Engagement calls to keep a pulse on members.

Communications Committee:
New branding brochure.
Experts directory with more than 60 members as

Development of Special Interest Groups
Average attendance of more than 100 members at each
program meeting

EizTimes
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Tempo offers new development series
for executives

experts.
PESSNLES

Program Committee: B 3

Nine Monthly program meetings with speakers " [POTAWATOMI 1

including: Nick Turkal and Sue Ela of Aurora Health * 0+, * ( 0 W/

Care; Gail MarksJarvis, Chicago Tribune; Tammy BINGO - CASINO

Johns, Manpower Group, among others.

Topics included team leadership, education and business 5:

in Milwaukee, among others. *0+. " ( 0

New Professional Development Series featuring Assgciﬁted

an

quarterly hands-on programming




Renee Herzing is the President/CEO of Herzing University andéhang Educational
System, which was founded in 1965 with 12 students and has since grownsb alm
10,000 students. The Herzing Educational System consists of Herzingdityisel 1 U.S.
campuses in 8 states, its Online Division, its Continuing Educatidsi@niy as well as
Herzing College Canada's 4 campuses in 3 provinces. Herzing Utyivdiers career-
focused undergraduate and graduate programs in business, techhe&dtjycare, public
safety and design. Through its Continuing Education Division, Herzingda®¥ocused
technical and business training for corporations and governmemtiag. Outside of
work, Renee enjoys playing rock music in a band with her husbandlitrgvahd
spending time with her two children. Welcome Renee by emailingthe
rherzing@herzing.edu

Sara Meaney is a partner at Hanson Dodge Creative, responsiblersigbt/of the
agency'’s social media and public relations division, based iwadikee, Wisconsin. She
is a host of Comet Radio, a weekly Internet radio show focusecherging trends in
marketing and communications and she blogs regularly at www.cometigyauadn, on
the business implications of social media and emerging comntionigdatforms. She
was named to the Milwaukee Business Journal’'s 2010 Forty Under 40 afinelgsent
keynote speaker and undergraduate and graduate-level guest lectilre subjects of
marketing, public relations and social media. Sara is a gradudie dniversity of
Wisconsin, Madison and has completed executive continuing educatignams at
Harvard Business School and Kellogg School of Management. Welcome Saraiting
her atsmeaney@hansondodge.com

Karen Von Rueden has spent her career advancing the missieveaf sion -profit,
charitable organizations within the Milwaukee area communiig.i§ currently the Vice
President of Development for the Zoological Society of Milwaukeeleashe assumed i
2010. As a key member of the management team, she oversees majamgifts
individuals, corporations, and foundations. She also plays a criledbr the direction
and oversight of the Zoological Society of Milwaukee corporatsbership program,
grants and planned giving. Prior experience includes seniclogevent roles with the
YMCA of Metropolitan Milwaukee, Cardinal Stritch University anddrds of Boerner
Botanical Gardens. Von Rueden, a Milwaukee native is a graduatevarsity of

Wisconsin-La Crosse and lives in New Berlin with her husband, BeBherman. She is

a member of the Association of Zoos and Agquariums, the AssurciattiFundraising
Professionals, Partnership for Philanthropic Planning and ttiendbAssociation of
Professional Women. Welcome Karen by emailing héastnv@zoosociety.org

Suzan Yeager, CTSM, is Midwest Regional Director for Grand & \Webe Suzan has

28 years experience in strategic marketing, business developmeits, magagement ar

client relations within the defense, healthcare and comnh@ndiastries. She

conceptualized and directed an events marketing prognaanFortune 300 contractor.

Suzan earned a BA in fine arts from Winona State UniversitgeSi991, Suzan has be

a mentor and leader amongst professional organizationsyecesttly serving, AFCEA

{ | International, ACT-IAC Pacific Chapter, the SAIC Women's Netweakific Chapter,
and JLSD. Suzan was honored with the Tribute to Women in Industry fro@A/8én

(3 : .

Diego. Welcome Suzan by emailing hesatan.yeager@grantweber.com.
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The next session is scheduled for Friday, May 13athleen will enhance the leadership skills of
at 7:00 a.m. at the Italian Community Center.  people attending for the first time, and she will
Kathleen Reinhart, an attorney with Whyte build on Christine Harris Taylor's presentation for
Hirschboeck Dudek will discuss Leadership Skillghose who attend both program&athleen’s bio
for Building Consensus and Reaching Agreementan be seen by clicking here.

Strong communication and leadership skills are
to achieving organizational goals and participati
successfully in an organization. Kathleen will

provide leaders at all levels with practical tools tg

What are the Benefits you will receive?
Grow professional skills
Enjoy networking opportunities
Offer professional training opportunities to
your team
Obtain a high return on investment
Bring value for your company

Who should Attend this Program?
» [ vaorne = =" o » 2 Anyone who wants to develop and enhance

cdgadership skills, anyone who leads a team and
anyone who works as part of a team.
TEMPO'’s Professional Development Series kicked off adayr March 11 with Christine Harris talking

about Leadership Skills for Building Consensus and Reachingeftgent. More than 80 members
attended this early-morning session. Here is what thdydsay about it:

What are people saying about the program?
“This is a terrific series! It is exactly what | was loakifor from TEMPO. | look forward to future
sessions.”
“Truly enjoyed and appreciated the presentation and speaker. Info was apelragiil away...and |
did leave the meeting and use the techniques/language right away! Thank yeakiiog it happen!”
“I really liked the topic and the level of detail presented, a ageenough time for questions.”

This is an exciting new initiative for TEMPO members amembers of their companies. The goal is td
provide ongoing programming that delivers tangible value andajfewent in key areas of business and
leadership.
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Congratulations to all and thank you to each and every one of
you who serves on a committee! Your work is invaluable!

(back left) Linda Fellenz, Cathy Girard, Kim Wynn, Marilyn
Krause, Rose Span lannelli, Candy Walton, Kimberly Kane
(front left) Sue Bartfield, Martha Valerio, Kari Humphrey
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Jacquelyn Fredrick, Pat Martin and Kimberly Kane



Mary Scheibel Principal of Scheibel Halaska will receive two aveafrm BizTimes. She will receive the

Bravo! Entrepreneur Award and the BizTimes Regional Spwiird. Scheibel, who is the president-elect of

the Council of Small Business Executives (COSBE) of tle¢rdolitan Milwaukee Association of
Commerce, has also served on the boards of the MMACrdeatjal, TEMPO Milwaukee, the Public
Relations Society of America Southeast Wisconsin Chapiegthe Ozaukee County Advocates for Batter
Women. In addition, she was the marketing chair for the Mikee Well City initiative.

Marquette University is honoringancy Hernandezwith their Entrepreneurial Award at a reception and
luncheon on Friday, April 29(networking 11:30, luncheon noon) at the Alumni Memorial Unioead?
more herehttp://www.marquette.edu/alumni/awards/recipient_hernapte

Go Red for Women Girlfriends 2011 is proud of TEAM TEMPThe team includestennifer Bartolotta,
Raquel Filmanowicz, Kimberly Kane, Michelle Mason, FayaVetzel and Peggy Williams-Smith. This
network of busy professionals hope to not only motivate onthanto achieve their personal health goals
also hope to inspire other women who find it difficulptat themselves and their heart—health first. With
daily obligations such as careers, families, tramdl more—TEAM TEMPO strives to make small change
that can make a big impactlick here to read more about TEAM TEMPR®@ their story on WISN News.

YOU ARE INVITED! Join Go Red Girlfriends TEAM TEMP@r an evening of shopping at Faye

Boutique. Heart-healthy hors d’'oeuvres provided by Jenndetobtta and champagne as we come

together to raise awareness about women’s No. 1 health-tHreatt disease. Faye’s will donate
20% of all sales to the American Heart Associatiorupp®rt of women’s health programs.
Tuesday, April 19 | 5:30 p.m. to 7:30 p.m. | Faye’s Boutiquet East Towne Square (1505 W
Mequon Road) | RSVP to Andrea Brinkman at 414.227.1416 endrea.brinkman@ heart.org

Raquel Filmanowiczwas featured in the March 118usiness Journah an article entitled “Filmanowicz
sets health example with workout routinkttp://www.bizjournals.com/milwaukee/print-edition/2011/03/1
filmanowicz-sets-health-example-with. html

TEMPO Members will be featured on a “Women in Busingssiel on May 11, which is sponsored by
BizTimes Media. Kimberly Kane (The NOVO Group) andMichelle Mason (American Society for
Quality) will be featured along with Deborah Ford (University olS@onsin— Parkside), Christine Specht
(Cousins Subs) and Kim Marotta (MillerCoors). They wikak at the Wisconsin Exposition Center at S
Fair Park from 11:30 a.m.—1:30 p.m.. “Learn valuable insiglts 2 panel of prestigious women busine
leaders who will discuss a variety of issues, including dareer paths, the need for more women on
corporate boards, resources for women in business, nrentonrd best practices. A woman “Executive of
Year” will also be selected. Visitww.biztimes.com/women.

Congratulations t&ally Sheperdsorwho is now the Executive Director for the Diabetes Asdmiaof

America, Wisconsin Area. Sheperdson was formerly stexziive for Komen for the Cure. She also
coordinated a luncheon for TEMPO members on Thursday,V&drst that focused on heart-healthy eatin
It was sponsored by Cancer Treatment Centers of Aa®r{CTCA) and the Southeast Wisconsin Affiliate
of Susan G. Komen for the Cure® during National Nutritmnth.
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If you are an enthusiast of food, cooking and related
trends, then you are a foodie! If you are a TEMPO
member and a foodie, then you will enjoy TEMPO
Foodies, a new TEMPO special interest group. We
will seek adventures in learning about food, cooking
food and eating food, from old world techniques to
the latest trends and from sourcing ingredients to
trying a new restaurant in town. We will follow our
interest in food and cooking while networking with
other TEMPO Foodies.

Our first event will be at The Spice House on May
5th, where we will enjoy some wine, cheese, and a
brief presentation on spices. Over Memorial Day
weekend we'll be indulging at the Burlington
Chocolate Festival! If you want to be on the list to
receive communications regarding TEMPO Foodies,
send a note to Kim Wynn

(kwynn@whdlaw.corjn Be sure to make your
interest known so you can receive details on the
Chocolate Festival.

If you want to attend the Spice House event on May
5, send a note to Kim Wynn (kwynn@whdlaw.gom
to RSVP. You don't need to pay in advance, but
please RSVP so we know how much wine and
cheese to provide. We will arrive at the Cheese
Mart (1048 Old World 3rd Street) between 5:00 and
6 p.m. to greet other TEMPO members, brainstorm
about future TEMPO Foodie events and shop for
cheese. At 6 p.m., meet at The Spice House (1031
Old World 3rd Street) for wine, cheese, a brief
presentation about spices and shopping. Cost is $10
(pay Kim Wynn when you arrive). The $10 pays for
wine and cheese at The Spice House. Refreshments
are available a la carte from the menu at Cheese
Mart.

/I )3 , #
Do you boat on Lake Michigan? Or do you enjoy
taking in events, concerts, bike rides, strolls,
fireworks, kite competitions, museum visits,
cocktails and “Fish Fry and a Movie” along the
Milwaukee lakeshore? If so, you may want to join a
new group that TEMPO Member and McKinley
Marina power boater Louise Hermsen is forming.
Drop her a note if you have interest and she’ll send
you a list of 25 fun things this new group may want
to select from for a few connecting events this
season. She would love to find some fellow boaters
as a nucleus to help others engage in enjoying the
harbor and lakefront and all its amenities.
Milwaukee River dwellers are also welcomed. If
interested, please let Louise know and advise if you
have a sail or powerboat at the lakefront.
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By Liz Fredrichs, Executive Vice President, Wisconsin BBB

In addition to matching TEMPO members in mentoring relationships, émdviCommittee keeps an
eye out for other local mentoring programs that members may want to engdgestrsummer, we

alerted members in a newsletter article of the UW-Milwaiesldon B. Lubar School of Business
Administration Multicultural Mentoring Program. Two TEMPO membesge participated in that we
established program this year and Liz Fredrichs shares her experierihe following article.

This is my first year participating in the UWM Sheldon LuBahool of Business Multicultural
Mentoring program and | would encourage any TEMPO memberisvable to participate. From my|
first meeting at the Sheldon Lubar School of

Business | have been impressed with the quality

of the program director, the business leaders that

donate their time and energy to its success and the

student mentees.

New mentors are invited to an introductory
meeting at the business school to learn about the
program history, the goals of the program and to
meet some of the students. There are also
networking forums throughout the year where
students and business professionals can interact
and discuss the student’s career opportunities.
The speaker at our first forum was Tina Chang,
CEO of SysLogic.

The first student assigned to me was ultimately
not able to participate. Many of the students in
the program work off campus and attend school
full time and in my case the student had to drop
out of the mentor program. However, within a
week of notifying the program director, Mr.
Howard Spearman, | was assigned another
student. She has been an absolute joy to meet
and mentor; and as in all successful mentoring
relationships, | think I've learned as much from
Akua as she has from me. I'm looking forward
to closing out the year with Akua and excited to
hear what she decides for her next step after
graduation. She is articulate, enthusiastic,
already fluent in two languages (Chinese and
French) and I'm sure is headed for a bright future.




Upcoming events are posted on the websitevat.tempomilwaukee.org few
months in advance. Please register online.

Thursday, April 21

TEMPO Member Meeting
11:30-1:30 p.m. | University Club
Members: no fee; Guests: $30
SpeakerAitor Ojeda, CEO of
Ingeteam & TEMPO Annual Meeting

Friday, May 13

Professional Development Series
7:00 a.m.—9:30 a.m. | ICC

All attendees: $30

Kathleen Reinhart: Effective
Leadership Communications Tools to

I(# 0 3% Prevent Workplace Conflict and
Achieve Strategic Goals

0 & To Register:
J/ %
Thursday, May 19 Visit www.tempomilwaukee.org
TEMPO Member Meeting Click on “login” circle at the top
11:30 -1:30 p.m. | University Club right-hand side of the screen
Members: no fee; Guests: $30 Your usernameis your first
Speaker: John Schiifske, President of ~initial and your last name, with
Northwestern Mutual no spaces, lowercase.
If you've forgotten your
Wednesday, June 15 password, contact the TEMPO
New Member Orientation Milwaukee office.
11:30-1:00 p.m,| The Business Click on the event link
Journal 825 N. Jefferson Street Click submit [if you are bringing

a guest, enter the number of
guests and follow the prompts for
payment]TEMPO Milwaukee
accepts Visa, MasterCard,
DiscoverCard and American
Express.

Thursday, June 16

TEMPO Member Meeting
11:30-1:30 p.m,| University Club
Members: no fee; Guests: $30
SpeakerfFBI Special Agent, Nancy

McNamarra TEMPO Milwaukee

301 W. Wisconsin Ave., Suite 300
Wednesday, September 28 Milwaukee, WI 53203
New Member Orientation P:414.905.0117 « F: 414.272.7051
11:30-1:00 p.m. [The Business www.tempomilwaukee.org

Journal 825 N. Jefferson Street
Executive Director Tracy Johnson
C:414.698.7474

E: tjiohnson@tempomilwaukee.org

Office Hours:
Monday-Friday ¢ 8:30 a.m.- 5 p.m.
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